
Joliet Downtown PARK AND SHOP and RIDE AND SHOP is a non-
profit organization with membership from all types of business firms,
professional people and property owners in the downtown area.

I ts policies are planned by a Board of Directors representing the various
categories of business in the membership. ~it·..~. .
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5. Encourage the use of the mass transportation sy~tem by the
citizens of our community. --6. Increase downtown sales and professional services.

7. Give a more positive approach to downtown promotions.

8. Retain or increase the value of downtown real estate.

(REPRINTED WITH PERMISSION OF JOLIET ASSOCIATION OF COMMERCE, JOLIET, ILL.)

112 N. 12th STREET, PHILADELPHIA 7, PA.
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PARK AND SHOP and RIDE AND SHOP
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The PARK AND SHOP program began on April 28,
1958; and, by the anniversary day of April 28, 1960,
the members had issued 380,095 stamps to customers
of the downtown area at a cost of $76,019.

On September 8, 1959, the RIDE AND SHOP plan
was incorporated into the PARK AND SHOP pro-
gram; and, on April 28, 1960, a total of 52,000
stamps had been issued in the bus validation program,
at a cost of $10,400.

The membership of PARK AND SHOP and RIDE
AND SHOP represents approximately 70 per cent of
the downtown retailers and 10 per cent of the profes-
sional men. All major stores and financial institutions
are members of the PARK AND SHOP and RIDE AND

SHOP program. The membership has grown consid-
erably since the inauguration, and, to date, the com-
mittee has not received a single cancellation.

Promotions of the program have been under the direc-
tion of an advertising committee. The advertising
committee has a continuous advertising campaign of
weekly ads in the Joliet Herald-News and Spectator
and daily radio spots on station WJOL, plus bill-
boards on all eight leading highways.

A sum of $28,000 was expended the first two years
for advertising, and an additional $10,000 has been
budgeted for 1960.

Members of PARK AND SHOP and RIDE AND SHOP
use a logotype in their advertising. The committee also
printed and distributed 100,000 PARK AND SHOP
brochures and 100,000 RIDE AND SHOP brochures.
The theatres cooperated by running film trailers of

the PARK AND SHOP and RIDE AND SHOP pro-
gram. The newspapers and radio have been most
cooperative in news releasesof the program's operation.

The Joliet Meter Maids have distributed thousands of
the PARK AND SHOP brochures by placing them on
windshields along with tickets for overtime parking.
This has brought about a better understanding of the
parking program and its advantages.

There are 500 directional signs to parking lots erected
on downtown streets.

I.



~

~ ... p\.ACE
R~··sMOp
""tl10vetl

SECOND
"DOWNTOWN

ot·s\-\oP 51 AMP
RIDE &- SHOP"

CIJ!o'lO~i~-\J\)\QCj~
HERE

EACH AfF\)(.ED 51 MAP
GOOt> fOR ONE BUS R\OE

J\lUt1 tn~ \.mt~,mt.

subject to discontinUance without not.ice

2.



Not Today - Not Tomorrow - but FOREVER- -
YOU CAN \\t" \\S
\\\ \l t 1 FREEThrouqh the cooperation of Downtown loliel
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When You Shop In DOWNTOWN JOLIET!

~.

The membership is composed of downtown retailers,
professional men, financial institutions, property own-
ers, and parking lot operators. All of the major de-

partment stores are members of Downtown PARK
AND SHOP of which membership has 70% of the
downtown retail locations, and 10% of the professional
people. Some of the major stores participating in the
program are Sears, Roebuck: The Eagle Store; W. T.
Grant; Block & Kuhl; Al Baskin Co.; F. W. Wool-
worth; Kresge's; Kline's Department Store, and Boston
Store.

The Joliet Downtown PARK AND SHOP and
RIDE AND SHOP plan does not charge a mem-
bership fee. We have found that this is one of
our best selling points. The over-ride of 4 cents
from each stamp has been enough to advertise
the program effectively. However, the Associa-
tion of Commerce does all of the bookkeeping
and administration without charge. At the begin-
ning of the PARK AND SHOP and RIDE AND

SHOP program, the Greater Joliet Committee
allocated $22,000 for the advertising program.

Members of PARK AND SHOP and RIDE AND

SHOP are identified by displaying the Joliet
Downtown PARK AND SHOP and RIDE AND

SHOP decal on their front doors and windows,
easels on counters, and slugs in their newspaper
ads.
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Parking lot operators close their books on Wednesday
of each week, tabulate their results on Thursday, and
all stamps are cashed in at the officeof the Association
of Commerce on Friday. The bus company validates
their stamps 2,000 at a time.

The PARK AND SHOP and RIDE AND SHOP pro-
gram is administered by an executive committee of
twelve men, representing the various business cate-
gories participating in the PARK AND SHOP pro-
gram. The PARK AND SHOP and RIDE AND SHOP
program IS a division of the Joliet Association of
Commerce.

The stamp that is used for the parking program is used
for the bus validation program. The rider is issued a
two-part ticket upon entering the bus. When presenting
this ticket to a member, a stamp good for one ride is
affixed. The second stamp may be secured by visiting
other members. On the return trip home, if the cus-
tomer has two stamps on his ticket, it is tom in half,
and the unused portion returned to the customer to be
used at his convenience.

Bus validation tickets are handed out during the hours
of 8: 30 a.m. until store closing hours. However, they
may use the stamp to ride the bus at any time.

The PARK AND SHOP program realizes a profit of 4
cents per stamp under the present program. This 4
cents is used to promote the program by use of news-
paper ads in the two local papers, daily radio spots,
eight highway billboards, mailing brochures, and spe-
cial awards.

From.April 28, 1959, to January 1, 1960, members of
PARK AND SHOP and RIDE AND SHOP issued
316,000 stamps to their customers. In 1959, the pro-
gram had a 42% increase over a like period during
1958. The 1960 estimate will reach in excess of
300,000 stamps. The bus validation program is aver-
aging 2,000 stamps per week.
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Mary Lester Shop
The Maternity Shop
Medical Arts Pharmacy
E. F. Meyer Fur & Storage Co.
Montgomery Ward
Dr. J. E. Mooney
Bob Musser Sport Shop
Thorn McAn

Bollig's Candy &
The Book Shop
The Boston Store
The Bride's House
J. D. Brown & Co.
Calvert B~" May tag .Q,----J~

Chicago Title & Trust Co.
Coppotelli's
Dr. Raymond J. Dempsey
Dinet & Co.

eisberg w I rll,...,..---...,..j--:-~-T e eGglOus Shop

Renee Shop
Rice & Larsen
Dr. Carlos Rubiano t
Ryan's Ladies' Appa~,
Schiff's, c/o Neisner!l' s.
Schneiter's Restaurant
Sears, Roebuck & Co.
Dr. Loyd Stevens
Tiny Tot Shop
Union National Bank'
The Vogue
Walgreen Co.
Walsh Paint Co.
Wil-Do-Mar Fashions
Dr. Donald J. Wilhelmi
Woodruff Pharmacy
F. W. Woolworth Store

Kinney Shoes
Dr. Samuel Klein
Kline's Dept. Store
Kresge Co. 5 & 10
Kresge Co. Dollar
Att'y A. H. Krusemark
Labo Florists
Lady Kay Shoppe
Dr. Paul E. Landmann
Dr. Charles L. Lang
Dr. Clarence J. Larkin
The Leader Cleaners
Leath Furniture
Lewis Brothers
Liebermann's
Lucenta Tire Supply
F. E. Marsh Shoe Co.
Mary Jane Shoes

The Downtowner
Dr. E. J. Drenning
The Eagle
Edward's Je~elers
The Fashion Shop
Federal Camera
Fit- Well Clothiers r,
Fitzgerald Furniture C i
Fowler Piano & Organ cd.
Freiberg's Broadway
W. T. Grant Co.
Harvey Brothers, Inc.
Hausmann Paint Co.
Hearing Aid Center

In 1959, the PARK AND SHOP and RIDE AND SHOP committee
erected a billboard on each of the eight highways leading into Joliet.
These billboards range in size from 8 ft. x 20 ft. to 10ft. x 40 ft. Some
are illuminated boards and others are scotch-lite. The billboards call
the motorists' attention to the parking program and the bus program
plus the advantages of shopping downtown.
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